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College fACilities ConstrUCtion projeCts

Dant clayton
Dant Clayton, the louisville, Ky., firm 

that designs, manufactures and installs 
engineered bleachers, stadiums and 
grandstands for both the professional 
and collegiate markets, utilizes a consul-
tative approach that has been fueled by 
innovation for more 30 years. 

With a robust sales and design staff, 
the company develops unique solutions 
coordinating owner, architect, and con-
tractor requirements from pre-construc-
tion through design development and 
final construction.

According to BJ Nichols, national sales 
manager, that formula has proved to be 
very successful for athletic facility con-
struction clients in the U.S. or Canada.

“Attention to customer needs has 
really helped us stand alone as the 
industry’s innovative leader in deliver-
ing stadium structures,” Nichols says. 
“The scope of our services begins with 
design and engineering, moves to fabri-
cation, and ends with site construction 
work. Whether it is for professional or 
collegiate clients, we handle it all.”

Since 1979, Dant Clayton (www.dant-
clayton.com) has produced industry 
innovations such as color powder coat-
ing, welded decking systems, aluminum 
tube and channel bleachers (Alum-A-
Stand), cost-effective chair seats (Colos-
seum Series), slip-resistant walking sur-
faces, and architectural vertical closure 
systems

In 2010, the firm also unveiled the 
Hybrid Precast Stadium System, which 
filled a performance and price void in 
the marketplace between conventional 
precast concrete risers and steel and 
aluminum grandstand systems. Dant 
Clayton’s Hybrid Precast Stadium Sys-
tem provides all the benefits of a com-
plete concrete stadium at a significantly 
reduced cost, Nichols said.

Through its in-house capabilities, 
Dant Clayton has managed several proj-
ect approaches for a variety of colle-
giate clients over the years.

“Our preferred delivery method is 
design-build because of the value to the 
end user,” Nichols says, adding that the 
projects that have the best outcomes 
include the architect, engineer, general 

contractor, principle specialty contrac-
tors, and owner at the table from the 
beginning.

Two recent collegiate projects that 
highlight Dant Clayton’s success include 
the new $70 million, 30,000-seat foot-
ball stadium at Florida Atlantic Universi-
ty (FAU), in Boca Raton, and three sepa-
rate sports venues, part of a new Olym-
pic-style complex, at the University of 
Pittsburgh.

At FAU, Dant Clayton provided the 
stadium system for the sparkling new 
venue. The mixed-use/multipurpose 
venue can be used for campus activities, 
convocations and graduations, concerts, 
speakers and conventions as well as col-
legiate, national, and international sport 
activities.

In all, there were 1,800 tons of struc-
tural steel and 400 tons of aluminum 
used for the grandstand system. Dant 
Clayton served as an engineering and 
design partner for the stadium. In addi-
tion to designing, fabricating and erect-
ing the structural components, it also 
provided the vertical closure systems, 
guardrailing, egress components, and 
primary seating with the Colosseum 2 
product.

“The FAU Stadium is a perfect exam-
ple of collaborative design,” Nichols 
said. “We initially were contracted to 
help the architectural and engineering 
firms complete their design vision. 
Throughout this project, we helped set 
the tone of what will make a project a 
success — and that is collaboration.”

At the University of Pittsburgh, there 
are three separate venues (baseball, 
softball, soccer) at the Petersen Sports 
Complex, and Dant Clayton provided 
seating structures for all three. located 
on 12 acres at the peak of Pitt’s upper 
campus, the athletic facility provides 
state-of-the-art homes for many of the 
Panthers’ athletic teams.

“FAU and Pittsburgh are great exam-
ples of our ability to work with our cli-
ents’ unique needs,” Nichols said. “We 
began servicing top-tier colleges and 
universities in the mid-80s, and our abil-
ity to blend customer needs and design 
skills with a strong heritage of product 
innovation has continued to drive our 
success.” n

The new $70 million, 30,000-seat football stadium at Florida Atlantic University
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